
The 8 stages of digital marketing success 

iMEDIA'1 .. ·. 
CONNECTION, Connecting the Marketing Community

The 8 stages of digital marketing success 
John Wilson 

Mediariai1riin9 &[3i1ving J Posted on February 13, 2012 

Page 1 of 5 

I'm not the first person to tell you how the digital effect transformed a system of broadcasting into a system of engagement, 

converted boundary lines into empowerment zones, built two-way info bridges between organizations and customers, spawned 

partnerships between departments within a company, and effected the mutation of good old-fashioned media communications 

into "lnformications." 

So, what about digital? Why the confusion and panic? Obviously, change first springs to mind: rapid technological change and its 

societal expansion, abrupt changes in occupational and organizational roles, and the need for a more collaborative environment 

at all levels of the business ecosystem. 

How do we as marketers approach such disruption? We do it with the right balance of structure and flexibility. First, we apply 

flexibility by learning to go with the pitch and change our marketing perceptions to recognize the new and improved 

empowerment model that's now shared. One in which we can participate in and benefit from, ultimately seeing the vast 

opportunities for all parties in the short and long run. 

However, while we go with the pitch, we shouldn't let the bat fly out of our hands by diving into a particular medium or technology 

just because everyone else is. This is where structure comes into play. We need to embrace our goals, objectives, research, 

intuition, and business mission. We need a digital marketing roadmap; an lnformications roadmap, if you will. 
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In summary, don't drown in the incessant waves of socio-tech and the techno-buzz. It's not about that. It's about people, process, 

and objectives. It's about empathy. 

John Wilson is the founder of Voysmith. 

On Twitter? Follow iMedia Connection at @iMediaTweet. 
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